Ipaiic-nucm na pasmewienue peknamuovix mamepuanos no GRP ¢ sgpupe m/x "KTK"

JlanHbiit npaiic-nucT AeHcTBUTENEH 1T 10roBopos 2024 roja, 3aKIouaeMblX Ul Pa3sMEIeHHs PEKIaMHbIX MaTepuanos ¢ 1 suBapst mo 31 nexaGps 2024 r.

Ilennt yka3zaubi ¢ menze 6e3 yaera HJIC (craBka HJIC - cornacHo aelcTByOmEro 3akonoaarenscrsa PK)

Croumocts ykasana 3a 1 GRP s cnora xponomerpaskem 30 cexynn Ha ayautopuio 18+ kazakhstan urban NET ppm panel K Research Central Asia

1. Ta6smua 6a30BbIX CTOMMOCTEH 110 THITY Pa3MeIleHHs

Ipaiim-ko3dpuument

Tun pazmemenust Pacuernast equHHIA NET Croumocts, KZT (c 18:00 110 24:00)
(ukcHpoBaHHBIH 1 GRP 390 000 1,3
IJIaBarOILM I 1 GRP 325 000 1.3

[Tpu pa3Melenty B aJIMATHHCKHUX 010Kax K 0a30BOM CTOMMOCTH pUMeHsieTcs kodhduuuent 0,5

ADVERTISING AGENCY

TV MEDIA Advertising Agency

. AJIMaThi
np. Asb-Dapabu 5, 610k 1A, odpuc 603
Tes.: 311 1439 /41

2. Ta6mua ce30HHBIX K03 PuuueHToB

Mecsi Pa3mep ckuaxu / Han0aBKH Mecsiu Pasmep ckunaxu / HanOaBKu
SIHBaph -40% HIOJTb -5%
hepanb -30% aBrycr 5%
MapT 0% CeHTAOPb 20%
anpesb 0% OKTSI0pb 25%
Mai 0% HOsI0PB 25%
HIOHD -5% nexabpb 20%

3. Cucrema CKHIOK (CKMIKH PAaCCYUTHIBAIOTCA MOC/IEAOBATENbHBIM Bbl'-ll/lTaHPleM)

3.1. O6nemuas ckujka 32 Oro/uKeT pexsamonatens (www.calculator.tvmedia.kz)
na NET bromxer, KZT Ha NET Bromwker, KZT

Pazmep ckuaxu

Pa3mep ckuaxu

oT oT

4 400 000 -1,0% 93 000 000 -41,4%
6 000 000 -5,1% 107 000 000 = -43,3%
8100 000 -9,1% 138 300 000 -46,7%
10 500 000 -12,5% 170 000 000 -49.4%
13 000 000 -15,3% 202 000 000 -51,7%
17 400 000 -19.2% 234 600 000 -53,6%
21 900 000 -22.3% 270 000 000 -55,5%
26 500 000 -24.8% 305 800 000 -57.2%
31200 000 -26,9% 342 000 000 -58.,6%
36 800 000 -29,1% 378 700 000 -60,0%
43 000 000 -31,2% 416 500 000 -61,2%
49 500 000 -33,0% 458 000 000 -62,5%
56 500 000 -34,8% 500 100 000 -63,7%
65 000 000 -36.7% 542 500 000 -64.7%

3.2. Ckuaka 3a npeaoniaty

Tun npeaonJiatel Ilepuon Pasmep crmaku

MIOKBApTAIbHAS 1 tpan npu 3-4 mec 7%

[0Yro/10Bas 1_TpaHui pu 5-6 Mec -15%

3.3. Han6aBka 3a nocronJiaty

Cpox oniaTbt Pasmep HanbaBku

nocromiara ot 30 aHei 2%

nocromiara ot 60 gHeH 4%

nocromiara oT 90 aHel 6%

nocronnara 6osee 120 nnei 8%

3.4. Cxuaxa [uist peKJIaMo/iaTeisl, paHee He Pa3MelaBIIerocs: Ha T/Kk (3a "'HoBoro kymenTa') - 5%. Cku/ka IeHCTBUTENbHA HA IEPHO/T IEHCTBHS KOHTPAKTA.

3.5. AreHTCKasi KOMHCCHSI TIPEIOCTaBIIACTCA:
B pasmepe 15% xommnanusm-wienam Llenrpanbro-Asuarckoii Pexnamuol Acconuanmm;
B paszmepe 12% apyruM KOMMaHHUsIM.

3.6. Cxuaka 3a Meaua-CIuIIT Bapbupyetcs ot -1% o -25% (www.calculator.tvmedia.kz).
3.7. Cxuaxa 3a codnonenne KIT -20% Hauucisercs exeMeCsaHo.
4. Cucrema Haab6aBoK (npumensetcs k croumocti 1 GRP)

4.1. Cucrema Hax0aBOK 11l PMKCHPOBAHHOIO H IJIABAOILEr0 THITOB PAa3MELIEHHS

pa3Mep HaxOaBKH 32 OTCYTCTBHE KOHKYPEHTOB B Giioke +15%

pasmep HaJ0aBKU 3a rapaHTHPOBAHHOE Pa3MEIIECHHE ABYX PEKIIAMHBIX POJIMKOB OJIHOrO OpeH/a B oaHoM 6i10ke +10%
pasmep Haj0aBKH 3a YIIOMMHAHHE B POJIMKE O BTOPOM pekiamonarene (" qpoiinoe Gpenauposanue’) +50%

pa3Mep HanbaBKHU 3a MPOJAXKy PEKIaMHBIX BO3MOXKHOCTEH TeJleKaHala Ha ayAMTOPHIO, OTIHuHyIo oT 18+ (TRP), +20%

4.2. Cucrema Haa06aBOK 17151 (PUKCHPOBAHHOI0 THIIA PA3MELIEHUS
pasMep Han0aBKH 3a MO3MLMOHUPOBAHUE CIIOTA MEPBBIM /KM MOCIEAHUM B peKjiaMHOM Gioke +10%
pasmep HaaOaBKH 3a MO3ULHOHMNPOBAHUE B GJIOKE CO BTOPOro [0 MPEANOCIEAHEro MecTa +5%

4.3. Cucrema Haa0aBOK U NJIABAXOLUEr0 THIA PA3MEILEHHS
paszmep HanOaBKH 3a MO3MLMOHMPOBAHHE CIIOTA ITEPBBIM W/WJIK TIOCIEAHMM B PeKIaMHOM 6roke +20%
pasMep HaaOaBKM 3a MO3HLHOHUPOBAHKE B GJIOKE CO BTOPOTrO A0 NMPEArocentero mecrta +10%

5. [lpumeuanus:

5.1, geﬂlfl'{l/lHa 00BEMHOM CKHIIKH 32 OIOJUKET PEKIAMOIATeNs PACCUNTHIBACTCS apH(METHIECKH [yTeM OKPYIJIEHHs 10 COTHIX TIPH (HOPMHPOBAHHI 3a5BKH

B TV Media Calculator (www.calculator.tvimedia.kz). .

5.2. TOO «TV Media Advertising Agency» (TB Menua Ansepraif3usr AKeHCH) IMEET IPaBo OTKA3aTh B MOCTOMJIATE W/HITH 3aMyCKe PEeKIaMHON KaMraHuu 6e3 100% MIPEAOIUIATHI.

5.3. 3aueT cTONMOCTH (UKCHPOBAHHOTO M ILIABAIOLLErO THIOB PA3MEIUEHHS 32 OTUETHBIH NIEPHO/ IPOH3BOAMTCS HA OCHOBE MPOTHO3HBIX MM (PAKTHUECKHX PEHTHHIOB 6J10K0B. Beri6op tuna
JI0TOBOPA C 3aKPBITHEM T10 (PAKTHUYECKMM JaHHBIM BO3MOXKEH JIMLUb MPH 3-X MECAYHOM 1 50Jiee MEPHOJIE Pa3MEIEHHUS.

5.4. B cnyyae BbiGOpa pacyeTa Mo MPOrHO3HBIM PEHTHHIaM 3a4eT CTOMMOCTH Pa3MEILEH S OCYILIECTBIIAETCA € MOTPeHOCTHI0 B 15,00%.

5.5. 3aueT CTOMMOCTH Pa3sMeLLEeHHs TOJIKO N0 MPOTHO3HBIM PEHTHHIaM GIIOKOB OCYIIECTBIAETCs (1) IPH Pa3MEILEeHHH B HEAKTHBHOM MecsLe, (2) IPH CPOKE NEHCTBHSA TOrOBOPa MEHEE TPEX
Mecsiles, (3) B MOCIAEAHHM MeCAL PA3MELIEHHUS.

5.6. B ciiyuae, eciivi XpOHOMETPAkK PEKIAMHOrO POJIMKA He KpaTeH 5 CeKyHIaM, TO PaceT CTOMMOCTH PEKITaMHO| KaMraHuu OyJeT NPOU3BOAUTECA HA OCHOBE XPOHOMETPAkKa POITHKA,
OKPYTJIEHHOTO B OOJBIIYIO CTOPOHY A0 YHCIA, KPATHOTO IISITH.

5.7. Tlpu pacuere (haKTHIECKUX PEHTHHTOB, 3HA4YeHHUs B HHTepBaJe 0 - 0,1% npunumarorcs pasubivu 0,1%.

5.8. TOO «TV Media Advertising Agency».(TB Menua AnBepTaif3uHr AKEHCH) OCTABIISET 3@ OGO MPaBo CKOPPEKTHPOBATH 3asBIEHHbIH 00beM GIOKETa Ha pasMmenieHne

B prime-time (¢ 18:00 go 24:00 yacos).

5.9. Pasviep H BO3MOKHOCTb NPE/I0CTABICHUA JIOTIOTHUTENbHOM CKHIKH ABIACTCS HCKIounTebHbiM npaBoM TOO «TV Media Advertising Agency» (TB Mezua AnBepTai3uHr AJUKEHCH).
5.10. TOO «TV Media Advertising Agency» (TB Menua Azsepraiisunr AKEHCH) OCTABIISET 3a COGOH NMPaBO B J11060H MOMEHT yTBEPAUTS HOBBIH MPANC-IHCT UL PEKJIaMHBIX JOTOBOPOB.

YTBepmam



